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As the crescent moon signals the start of Ramadan, which is a period of reflection and 
community for over 1.6 billion Muslim faithful, businesses are presented with a unique 
opportunity to make an impact on their audience. 

During Ramadan, the daily practice of fasting from early morning until evening leads to a 
significant change in consumer behavior. This season sees a rise in shopping activity as 
individuals prepare for the nightly iftar meal and the upcoming Eid-ul-Fitr celebration, marking 
the end of the fasting month.

For businesses, this time is ripe with the potential to deepen customer relationships and boost 
sales, yet it demands a nuanced approach to marketing that respects the essence of the holy 
month.

Artificial Intelligence (AI) and marketing automation have become a beacon for marketers 
aiming to navigate the unique business period of Ramadan. It has transformed traditional 
marketing approaches into personalized engagement strategies. With Generative AI-powered 
solutions, businesses are able to extend the same level of in-person service onto a mobile 
device, fording stronger relationships and delivering personalized experiences at a time, and 
platform of their customer's choosing. 

This eBook explores the intricacies of the consumer journey during Ramadan, the challenges 
posed by a cookieless marketing era, the strategic advantages of platforms like WhatsApp, and 
the step-by-step process of crafting an AI-powered Ramadan campaign.

Through a blend of data-driven insights, practical examples, and expert strategies, we provide 
marketers with a comprehensive guide to help them make the most of this holy month.
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Insights and Opportunities
More than 90% of consumers actively explore new brands through social media. This 
period witnesses a surge in spending, particularly on food, beverages, and fashion, 
driven by the festive spirit and traditions of giving. For businesses, this represents a 
prime opportunity to leverage AI in marketing strategies to tap into heightened 
consumer activity.

By optimizing online engagement and sales, brands can significantly benefit from the 
Ramadan period in the Indonesian market. To further understand the scope of 
opportunities, let's delve into how AI has transformed marketing across
various industries -

C H A P T E R  1

E-commerce platforms offer convenience.
This sector sees a substantial uptick in consumer spending during Ramadan, as people 
shop for food, clothes, gifts, and home decor to prepare for the month and the subsequent 
Eid celebrations.

Indonesian consumers prioritize value and quality, with an increased openness to trying 
new brands. Over 90% of shoppers find out about new brands and products through ads 
on social media. Generally looking for brands that align with their values during Ramadan.

A staggering 55% of shoppers shop online for fashion and apparel via different online 
channels.

Campaigns focusing on discounts, bundle deals, and exclusive Ramadan collections can 
drive traffic and sales, making it essential for businesses in these sectors to optimize their 
online presence and promotional strategies.

Retail and E-commerce

About 68% of shoppers direct their spending toward food and beverages! 

There is an increased focus on Iftar (evening meal to break the fast) and Suhoor (pre-dawn 
meal before starting the fast) meals. Restaurants, cafes, and food delivery services can 
capitalize on this by offering special menus, meal deals, and delivery promotions tailored to 
these meals. 

Additionally, the emphasis on community and sharing during Ramadan provides a unique 
opportunity for F&B businesses to curate group dining offers and catering packages for iftar 
gatherings.

Food and Beverage (F&B)

Ramadan also influences the beauty and cosmetics industry, as consumers seek products 
for personal use and as gifts. 

The emphasis on evening gatherings and Eid celebrations can shift focus towards products 
that are suitable for these occasions, such as long-lasting makeup and skincare items that 
cater to individuals' needs.

Beauty and Cosmetics



Ramadan campaigns are crucial for businesses in these industries for several reasons:

Now that we understand the impact of Ramadan on industries, let’s look at the 
different touchpoints and opportunities businesses are presented with.

Consumer Engagement: Ramadan provides a unique opportunity to engage with 
a wide audience in a meaningful way, building brand loyalty and recognition.

Increased Spending: The month sees a spike in consumer spending, offering 
businesses a chance to boost sales through targeted promotions and offerings.

Brand Positioning: By aligning with the values of Ramadan, brands can position 
themselves as culturally sensitive and community-oriented, appealing to a 
broader consumer base.

Competitive Advantage: Well-crafted Ramadan campaigns can set businesses 
apart from their competitors, capturing market share during this peak season.

Strategic Importance of Ramadan Campaigns
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Insights and Opportunities

The BFSI sector can use Ramadan to introduce special savings schemes, investment 
plans, and charitable giving options that align with the spirit of generosity and reflection. 

Offering products that cater to the financial needs and aspirations of consumers during 
this period, such as higher savings rates, can help institutions connect with their 
customers on a deeper level. 

Brands can also offer simplified Zakat (charitable giving) payments since about 33% of 
people focus on charitable donations during this time. This initiative is especially 
significant as it directly supports a key pillar of the community’s practice during 
Ramadan. Introducing dedicated services to manage the Zakat contributions can also 
enhance the sector’s role during this period. This makes it easier for consumers to fulfill 
their religious obligations and promotes the culture of giving back.

Tailored financial advice and planning services for Ramadan and Eid expenditures can 
further enhance customer engagement and loyalty.

Banking, Financial Services, and Insurance (BFSI)
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Journey Through Ramadan: 
Touchpoints and Opportunities

Before Ramadan begins, there is a surge in online searches related to 
Ramadan preparation, with consumers looking for information on fasting, food 
recipes, and spiritual content. Businesses can leverage this opportunity by 
increasing their online presence and offering relevant content and promotions.

Pre-Ramadan Awareness:

During Ramadan, consumers' daily routines change, affecting their media 
consumption and shopping habits. The time slots just before Iftar and Sahoor 
see higher online activity, providing prime opportunities for businesses to 
engage with their audience through targeted ads and promotions.

During Ramadan Engagement:

After Ramadan, the focus shifts to Eid al-Fitr celebrations. This period sees a 
continuation of increased spending, particularly on gifts and clothing. Brands 
can maintain engagement by offering post-Ramadan sales and by sharing Eid 
greetings with their customers, fostering long-term loyalty.

Post-Ramadan Connection:
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Awareness to Conversion:
A Seamless Journey with WhatsApp
Awareness to Conversion:
A Seamless Journey with WhatsApp

Serving as a direct and personal channel to engage consumers, conversational platforms like 
WhatsApp have become crucial during Ramadan. With over 100 million WhatsApp users in 
Indonesia, the platform offers a unique opportunity for businesses to reach out with timely, 
relevant, and personalized messages.

Gupshup's WhatsApp-based commerce solutions interlock perfectly with these requirements 
by enabling businesses to manage not just the initial customer engagement but also the 
complete post-purchase cycle. 

By using AI-powered chatbots, companies can automate and personalize the shopping 
journey, from product discovery to finalizing the purchase and beyond. This includes facilitating 
transactions directly through WhatsApp, which is particularly advantageous during Ramadan 
when consumers are actively looking for convenient and hassle-free shopping experiences.

Moreover, the AI capabilities of Gupshup can help businesses segment customers and provide 
personalized content that resonates with the themes of empathy, generosity, and 
community—key sentiments during Ramadan. 

Businesses can leverage Click to WhatsApp Ad (CTWA) to engage with high intent users, those 
who are more likely to convert into customers because they have reached out to enquire about 
products and services proactively  . These users can be retargeted with personalized offerings 
and content that taps into the spirit of Ramadan. For example, incorporating Ramadan-related 
inspiration in advertising can influence consumer behavior, with 71% of consumers seeking 
such content.
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In a cookie-less world, where tracking individual user behavior becomes more challenging 
due to privacy concerns, Large Language Models (LLMs) offer a valuable alternative for 
personalization. They can analyze aggregated data and content to generate highly relevant, 
personalized interactions without relying on individual tracking cookies. 

This approach allows marketers to maintain a high level of personalization in their 
campaigns, ensuring engaging customer experiences while respecting privacy regulations.

Enhancing Engagement with LLM Models

Click to WhatsApp ads are a powerful tool for brands looking to integrate WhatsApp into 
their paid campaigns. These ads allow consumers to click on an advertisement and 
immediately start a conversation on WhatsApp. It links engagement directly with the brand's 
messaging platform. This seamless transition is not just user-friendly but also allows brands 
to track the effectiveness of their ads in real time without infringing on user privacy.

Paid Campaign Integration

WhatsApp fosters a close relationship between brands and customers with direct and
continuous dialogue. Unlike traditional marketing channels, WhatsApp enables real-time 
conversations, allowing brands to address customer needs promptly and personally. This 
immediate and personalized communication is particularly effective during Ramadan, as 
customers look for quick and convenient ways to make their holiday preparations and purchases.

Bringing Customers Closer

In the absence of cookies, brands must pivot to collecting first-party data, a task for which 
WhatsApp is ideally suited. WhatsApp enables brands to interact directly with customers, 
gather data through those interactions, and store it with consent. This data is invaluable 
for creating personalized experiences, as it is obtained from the source—the consumers 
themselves. 

For instance, during Ramadan, when users are more active online, brands can use 
WhatsApp to ask consumers about their preferences for iftar meals or Eid gifts, thereby 
collecting first-party data in a respectful and transparent manner.

First-Party Data Collection

C H A P T E R  2
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As we wave goodbye to 
third-party cookies, the digital 
marketing world is stepping into 
a new era where privacy takes 
the front seat. And WhatsApp 
has been the one-stop shop for 
brands in this conversion, 
especially during Ramadan. 
Let’s see how WhatsApp is 
becoming the pillar of the 
cookie-less marketing world - 
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Marketing in a Cookieless
World: The New Normal
As third-party cookies become a thing of the past, marketers must embrace the new 
normal—respecting user privacy while still delivering personalized content. So, they're 
starting to do something called contextual advertising.

This shift respects user privacy and demands a strategy that aligns ads with page topics 
to stay relevant and personal without tracking individual users. Businesses need to really 
understand their customer’s likes and dislikes. It's about keeping ads relevant to the page's 
content and making sure people see ads for things they might actually want to buy 
without needing to know anything private about them. They can provide valuable content 
that aligns with what consumers are searching for, such as activities during gatherings, 
recipes, or culturally relevant gift ideas.

07
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Businesses must be where their customers are. 

With over 2 billion users, WhatsApp's widespread 
adoption has transformed it into a key platform for 
customer engagement. It is an ideal channel for 
businesses to maintain visibility.

WhatsApp Business API is not just about sending 
messages; it's about building relationships. This 
platform allows for real-time, two-way communication, 
which is essential for sharing timely offers, providing 
instant support, and wishing customers well during the 
holy month.

Here are some ways that different industries can use WhatsApp’s solutions to 
attract more customers - 

With a 65% open rate, WhatsApp has become the “it” channel for reaching 
customers. For retail, WhatsApp can be used to broadcast messages about 
special sales or discounts. The use of personalized templates like the one below 
can entice customers to engage with the brand and take advantage of 
discounts, enhancing the celebratory spirit of Ramadan.
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Hello Sarah! Just a heads up, the
items in your cart are currently on
a limited-time discount.

Would you like to proceed to
checkout now to secure the
savings?

Go to cart

Visit store

This template can be 
automated to send out 
greetings, followed by 
details of the sale, making it 
easier for customers to 
claim their discount or shop 
directly, driving sales and 
engagement.

Gupshup.io

Ramadan Mubarak!

Celebrate the spirit of Ramadan with
our special sale! Enjoy up to 50% off on
a wide range of products.

From fashion to home essentials, our
exclusive collection will make this
Ramadan extra special!

Claim Discount

Shop Now

Hospitality businesses can 
use WhatsApp to engage 
customers early, with 85% 
reporting early 
engagement growth. They 
can share personalized 
offers on Iftar feasts or 
Ramadan banquets, 
encouraging reservations 
during the holy month.

Such messages can be 
scheduled to be sent out at 
optimal times, ensuring the 
highest engagement. The 
personal touch of using the 
customer's name and the 
specific offer can 
significantly increase the 
likelihood of a reservation.

Gupshup.io

Ramadan Kareem, [Name]!

Indulge in a delightful Iftar at our
restaurant! Enjoy 20% off on our
special Ramadan feast.

Gather with loved ones and savor
the flavors of the season. Reserve
your table nowl

Reserve Table

Browse Menu

go to cart



Tailoring these templates to their specific needs can help brands utilize WhatsApp's 
high engagement rates to build a stronger connection with their customers during 

Ramadan, leading to increased satisfaction and loyalty.

Gupshup.io

Hello [Name],

Dive into our exclusive Ramadan holiday
offer and save 15% on your Eid vacation.
From serene beach resorts to cultural
city tours, embark on a
memorable journey.

This exclusive travel sale will complement
your perfect vacation!

Book Your Journey

View Packages

Discover More
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WhatsApp: Your Ramadan
Sales and Marketing Powerhouse

Travel agencies can 
leverage WhatsApp to 
convert leads by integrating 
AI-powered chatbots that 
guide customers through 
the purchasing journey, 
offering travel deals and 
package tours specifically 
curated for Eid vacations.

In the BFSI sector, WhatsApp 
can support customers 
post-purchase by sharing 
financial advice, account 
updates, or new offers, thus 
reducing churn rates and 
enhancing customer 
satisfaction. 

Such templates can provide 
immediate financial 
solutions and advice 
tailored to the customer's 

For F&B, WhatsApp can 
transform how businesses 
engage with their 
customers by providing 
timely updates on orders, 
answering queries, and 
sharing personalized 
content like daily Sahur tips 
or Iftar recipes. This leads to 
increased orders and 
customer satisfaction.The AI chatbots can answer 

questions, provide 
recommendations based on 

customer preferences, and even assist with booking, 
ensuring a seamless experience.

needs during Ramadan, making financial services 
more accessible.
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Ramadan Mubarak, [Name]

Craving a delicious Iftar? 1el+ We're
offering a delightful 30% discount on all
delivery orders from our exclusive
Ramadan menu.

From savory classics to sweet treats, our
menu is crafted to bring the joy and flavor
of Ramadan to your doorstep.

Order Now

Browse Menu

Gupshup.io

Hello [Name],

Ramadan Kareem! Open our
special Ramadan Savings Account and
earn 5% profit during this blessed month.

Watch your savings grow while you
observe the spirit of Ramadan. Start
saving now!

Open Your Account 

Learn More



Integrating AI with WhatsApp can help businesses automate responses, 
personalize communication, and even handle transactions.
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AI can revitalize Ramadan campaigns through

Customer Segmentation and Profiling: Analyze user data to create detailed 
customer segments, allowing for tailored and well targeted messaging.

Content Personalization: Leveraging AI, businesses can deliver personalized 
content at scale, increasing relevance and engagement.

Chatbots and Virtual Assistants: AI-driven chatbots can provide instant support, 
answer FAQs, and guide users through their purchases.

Predictive Analytics: AI can predict customer behavior, helping businesses to 
anticipate and optimize stock levels.

How does AI transform Ramadan campaigns for businesses?
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The beauty of AI and marketing automation lies in their ability to continuously 
learn and optimize. Throughout your Ramadan campaign, closely monitor 
performance metrics.
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The advent of AI in marketing has transformed how campaigns are crafted, 
especially during Ramadan.

So, how to execute a perfect AI-driven Ramadan 
campaign with precision?

Use AI to segment your audience based on their behavior and preferences. 
This allows for highly personalized messaging, whether it’s for email 
marketing, social media posts, or SMS. Tailor your messages based on the 
segment’s interests, past purchases, and engagement history to increase 
relevance and impact.

Personalized Messaging:
 Implement AI-powered chatbots on your website and social media 
channels. These can provide instant customer service, answer FAQs about 
your Ramadan offers, and even assist in the purchasing process, ensuring 
a seamless customer experience.

Chatbots and Virtual Assistants:

AI tools can also help determine which types of content perform best 
during Ramadan. Whether it's blog posts, videos, or social media updates, 
AI can analyze engagement rates, helping you to focus your efforts on the 
content that resonates most.

Content Optimization:
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As the Ramadan season winds down, the focus shifts to understanding the impact of 
your marketing efforts. Measuring success is crucial for evaluating the current 
campaign's performance and gaining insights that can shape future strategies. In the 
digital age, analytics and ROI (Return on Investment) become the compass guiding 
marketers toward more effective and efficient campaigns.

Dive deep into the data to extract actionable insights:

Analyzing Campaign Data

Engagement Analysis: Look at which pieces of content generated the 
most engagement and why. This can inform future content strategies.
Conversion Pathways: Understand the paths users take to convert. 
Identifying the most effective touchpoints can help refine the customer 
journey for better results.
Customer Segmentation: Analyze how different segments responded to 
your campaign. Tailoring future campaigns to the most responsive 
segments can improve efficiency and effectiveness.

Dive deep into the data to extract actionable insights:

Critical KPIs for Digital Advertising

Click-Through Rate (CTR): Post-Ramadan CTR allows marketers to 
gauge whether the ad's allure persists. It's crucial to analyze the decline 
rate or sustained clicks to understand audience engagement without the 
festive context.
Conversion Rate (CR):  Evaluating post-Ramadan CR informs on the 
effectiveness of the conversion funnel and call-to-actions when the 
festive urgency is absent. It helps measure the true resonance of the 
campaign's value proposition.
Cost Per Click (CPC): A post-festive increase in CPC might occur as 
audience targeting becomes less defined. Marketers must assess 
whether the ad spends align with the non-festive content strategy and 
ROI expectations.
Return on Ad Spend (ROAS): Post-Ramadan ROAS analysis is crucial for 
understanding the longevity of campaign profitability. It requires 
comparison against peak season performance to determine the 
sustained impact of the advertising dollar.
Engagement Metrics: Post-Ramadan, it's important to monitor if the 
engagement depth—comments, shares, likes—diminishes or maintains 
momentum. This can indicate the quality of the content and its ability to 
resonate without the festive hook.
Audience Demographics: Analyzing demographic data post-Ramadan 
can uncover if there's a shift in the audience profile. Marketers can 
evaluate if the festive campaign attracted a broader audience or if it 
appealed to the core user base.
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Utilize analytics tools to track and analyze these KPIs. Platforms like Google Analytics, 
social media analytics, and email marketing software provide a wealth of data on 
user behavior, engagement, and conversion. These tools can help you understand 
how your audience interacts with your Ramadan content and where there are 
opportunities for optimization.

Calculating the ROI of your Ramadan campaign involves comparing the revenue 
generated to the costs incurred. Qualitative insights, such as customer feedback and 
brand sentiment, are invaluable outcomes that can contribute to long-term success.

The meticulous tracking and analysis of these KPIs are indispensable for marketers 
aiming to maximize the effectiveness and ROI of their advertising campaigns. 
Whether through fine-tuning ad creatives, adjusting targeting parameters, or 
optimizing landing pages, the insights garnered from these metrics enable 
data-driven decisions that propel your online course to greater heights.

13
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C O N C L U S I O N

As you embark on your journey to harness the power of AI and marketing automation 
for your Ramadan campaigns, remember that platforms like Gupshup offer the tools 
and support needed to bring your vision to life. 

Take the leap, innovate, and watch as your campaigns transform into powerful 
vehicles of engagement and success.

As we conclude our guide to leveraging marketing automation and AI for impactful 
Ramadan campaigns, it's clear that the future holds immense potential for innovative 
marketing strategies. 

The integration of AI and automation tools not only enhances the effectiveness of 
campaigns but also enables a level of personalization and efficiency previously 
unattainable. By understanding and applying the key principles and strategies 
outlined in this article, businesses can look forward to not only achieving success 
during Ramadan but also setting a benchmark for future festive seasons.

The transformative power of AI and marketing automation is just beginning to be 
realized. As technology advances, so will the capabilities of marketers to engage with 
their audiences in meaningful and impactful ways. The encouragement to innovate 
and adopt these technologies is not just an invitation to improve engagement and 
results; it's a call to revolutionize the way we think about and execute marketing 
campaigns.

In the spirit of Ramadan, let us embrace innovation, strive for excellence, and 
continue to forge deeper connections with our audience. The future of marketing is 
bright, and by leveraging the tools and strategies discussed, businesses can ensure 
that they remain at the forefront of this exciting evolution.
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Gupshup is the leading conversational engagement platform for marketing, 
commerce, and support automation. Its automation solutions enable more than 
45,000 brands across India, Latin America, Europe, Southeast Asia, the Middle 
East, and the US to deliver a better customer experience, increasing revenue and 
reducing costs. Citibank, AkzoNobel, Khan Academy, Unilever, MPL, Netflix, Flipkart 
and Ola are among the company's main clients. With a single messaging API for 
over 30 channels including voice, text, and chat, the conversational engagement 
platform processes over 10 billion messages per month. Valued at $1.4 billion, the 
company has prominent investors such as Tiger Global, Fidelity Management, 
and Research Co. LLC, among others.

About Gupshup

#1 Conversational Engagement Platform for
Marketing | Commerce | Support

gupshup.io


